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Abstract - The software market is at the edge of a paradigm shift, a structural change that is not 
known to most of the players in the market. Although the discussion of artificial intelligence revolves 
around the industry by adopting the ability to hasten software development, not many studies have 
explored the economic implications of manufacturing democratization. It says that if the creation of 
software is made trivial, industrial organization rearranges in recognizable mannerisms as has been 
observed in the past in the democratization of technology. Using photography, publishing, and mobile 
app as examples, we define the Abundance Restructuring Pattern as a pattern of examining the collapse 
of production barriers to market bifurcation. The SaaS middle market that had flourished in the scarcity 
era where software development demanded high capital and technical knowhow is structurally extinct as 
the competitive advantage is transferred to the distribution channels, data networks, and ecosystems 
ownership. The article illustrates that the infinite software makes the finite winners through the evaluation 
of past precedents, economic processes, and new indicators. We are offering practical frameworks on 
how founders, investors and enterprise leaders can evaluate their vulnerability and reposition to strategic 
positioning before the market restructuring can go beyond fixable. 
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1. INTRODUCTION 
1.1 The Shift Nobody Sees Coming 
Everybody is hailing the groundbreaking change of artificial intelligence in software development speed. 
Founders talk about making applications in days not months. Engineers present tools which produce 
functioning code based on a natural language prompt. Companies are funded by investors who provide 
promises of developing their product orders of magnitude faster. The tension is high, the protests 
spectacular, the possibilities radical. But this rejoicing lacks the basic question. With software that is easy 
to create, what becomes of the market. Not to companies or certain products, but to the whole industrial 
framework that has established software as a service over a fifteen-year period. 

It is not the technological speculation but the historical observation that provides a solution. When 
production barriers are broken each time, the industries are reorganized in the pattern of prediction. As 
cameras got cheap and video editing software was democratized, the professional video production did 
not grow in proportion. Rather, YouTube and Tik Tok became the major players as millions of individual 
creators spread. The production companies had their mid-market shrunk to a crawl. With the shift in the 
publishing process, where physical gatekeepers were replaced with online resources, large publishers 
grew as single writers in innumerable numbers emerged. There was a great disappearance of mid-sized 
publishing houses. With computers in billions of pockets, Apple and Google fulfilled distribution and 
mega-app took over categories and niche applications satisfied demands. The intermediate level was 



      Partners Universal Multidisciplinary Research Journal (PUMRJ) 

                       Volume: 03 Issue: 02 | February - March 2026 | ISSN: 3107-5789 | www.pumrj.com 

 

© 2026, PUMRJ | PU Publications | DOI:10.5281/zenodo.19126537                                                                    Page | 52 
 

the most debilitated. This is the case with software. We are at the tipping point of changing the approach 
to building applications towards limited and low-end capabilities to high-end and commodity 
capabilities. It is much more than company success or failure. The new hierarchies of scarcity will 
restructure the entire structure of the SaaS industry. 

 

Fig -1: The Shift Nobody Sees Coming 
 

SaaS had three level structure, which remained unchanged for fifteen years. Large corporations such as 
Salesforce, Microsoft and Adobe were at the top taking the distribution and making the standards in the 
industry. An effective middle layer of specialist SaaS firms targeted verticals or horizontal processes, 
which produced sustainable revenues based on product excellence. Startups were situated on the lower, 
trying to enter the middle, or being bought by the leaders of the market. This organization was effective as 
it took years, financial and human resources to create high quality software. Natural moats were formed 
through technical execution. This barrier is eradicated by artificial intelligence. Not entirely, not optimally, 
but in a way that is enough to change the competitive forces. As soon as functional applications can be 
created by somebody with domain knowledge, product differentiation goes under. The strength shifts 
from the one that can build it to the one that can reach the customers. The new scarce resources are 
distribution channels, proprietary data, workflow ownership, and ecosystem effects. 

The restructuring results in bifurcation. Existing distribution and ecosystem control will increase 
dominance in mega-platforms. Hyper specific workflows will grow to thousands of micro-tools. The 
comfortable middle market in which most existing SaaS companies currently exist will fall in between 
these poles. This article forms the foundation of why this restructuring is necessary, the time when it is 
bound to happen and how this can be done by companies to position themselves. We start by analyzing 
the historical precedents that confirm the prediction. We then examine economic forces that cause 
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supply-side disruptive forces. This is followed by an analysis of the structure that is emerging in the 
industry and the reason why the middle is disappearing. Lastly, we present practical structures that 
founders, investors, engineers, and enterprise leaders can use to make it through the transformation. 

The stakes are substantial. Companies that are in the right place will secure unmatched value. Firms that 
are not placed in the right location will be asking themselves why they have lost their competitive 
advantages even after they produced good products and their customers were satisfied. The strategic 
repositioning window is not closed yet, however, it will not hang on perpetually. The restructuring has 
already started. 

 
2. OBJECTIVES 
This research has several objectives that are interconnected with each other, which help in shedding light 
on the structural change that takes place in the software industry. The main aim is to design a 
forecasting model on the creation of how production democratization is used to generate industrial 
reorganization. Through historical observation in the various industries whose barriers fell, we come up 
with the Abundance Restructuring Pattern as a generalizable pattern that can be applied to software 
markets. 

The second goal is to determine and measure the precise ways in which the competitive advantage 
flows when the differentiation of products becomes insignificant. We discuss the way values move out of 
technical execution capability in terms of distribution channels, proprietary data networks, workflow 
ownership, and ecosystem effects. This analysis is an actual metric on the vulnerability of the company to 
structural disruption. 

Third, we strive to refute the existing beliefs in the founder and investor circles about competitive moats in 
software. The existing discourse focuses on product excellence, technical sophistication, and 
completeness of the features. We show how these factors, although required, are not present in 
abundance economies. It aims at reorienting strategic thinking in the direction of distribution-first and 
ecosystem-oriented strategies. 

Fourth, we aim to offer practical frameworks and evaluation tools that will facilitate instant strategic 
repositioning. Instead of the theoretical analysis, this work provides practical tools such as Position 
Assessment Matrix, the 30-Day Replication Test, and Abundance Resilience Score. Those tools enable 
readers to consider their own cases and make sound judgments. 

Fifth, we want to determine early warning signs when restructuring will become more rapid than it was a 
gradual shift to rapid transformation. We can determine the speed of change and allow the reader to 
change their strategies by determining certain metrics and specific market indicators. 

Lastly, the research covers various stakeholder views such as founders, investors, engineers, and 
enterprise buyers. The market is restructuring and each group is challenged and presented with different 
opportunities. We are aimed at delivering context-specific insights and suggestions that do not disregard 
these varying contexts but rather are analytically coherent. 

 
3. THE PATTERN OF TECHNOLOGICAL DEMOCRATIZATION 
To know what the result of the abundance of software will be, it is necessary to analyze what went wrong 
when the other production capabilities were democratized. The trend is repeated with remarkable 
uniformity. Once technology reduces the costs of creation, three outcomes can be anticipated. To start 
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with, there is an exponential growth in the volume of production. Second, distribution is monopolized by a 
small number of powerful platforms and individual creators are growing. Third, the middle market 
stagnates or fades away completely. 

3.1 When Cameras Became Cheap 
In the period before 2005, video production involved high costs of equipment and expertise. Professional 
cameras are expensive, costing thousands of dollars. The editing software required the use of high 
powered computers and technical skills. Distribution involved clinching agreements with television 
channels or movie distributors. These obstacles formed a stable industry format. The largest studios and 
networks took the first position. The middle-sized production firms were either targeting markets or 
specialized in certain content. Single creators were not much included. In 2005, there was the introduction 
of YouTube, and then smartphones with more advanced cameras. The barriers collapsed. In the year 
2010, any user with a smartphone was able to record, edit and publish video content to the rest of the 
world. The volume explosion in production was enormous. In sixty days, video material was uploaded by 
YouTube users than what the networks in the US had produced over the sixty years. 

 

Fig -2: The Pattern of Technological Democratization  
 

But there was no equal distribution of value in this abundance. YouTube as a company itself had 
immense value of ownership of distribution. This trend was replicated by Tik Tok later. Single creators who 
knew how to use platform algorithms and how to connect with their audience established high followings 
and earned a living. However, the professional video production companies who had prospered during 
the scarcity period shrunk drastically, the middle market. These firms were between the rock and a hard 
place. They could not compete with the distribution scale of YouTube or algorithmic virality of Tik Tok. Their 
quality advantage in production was no longer decisive when the video that was good enough began to 
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proliferate, and the consumers became fragmented in their attention. They were too costly relative to 
single authors but too small to compete with mega-platforms in the case of enterprise clients. Many the 
consolidated, moved to the high-end corporate work or dissolved. This reorganization took place in 10 
years. 

3.2 When Publishing Became Free 
The same was followed with the publishing industry. Publishing used to demand physical infrastructure 
before the internet. The barriers were caused by printing presses, distribution systems, relationships with 
bookstores, and marketing budgets. Publishers were a gatekeeper and they used to choose which 
manuscripts should be published based on the part on the literary merit but majorly on calculating the 
commercial viability. This paucity gave rise to three tiering that is known in software. Large publishing 
companies, such as Random House and HarperCollins, held the leadership, and distributed and marketed 
power. In between publishers that dealt with a particular genre or market. These gatekeepers were the 
source of access to readers by individual authors. 

These barriers were eradicated by blogging sites. At a stroke of luck anyone could publish in real time to 
the world. By 2010, millions of blogs existed. The video reflected in the volume explosion. Once again, value 
was concentrated on the fringes instead of being balanced across. The platforms featured in WordPress, 
Medium and Substack also owned distribution and discovery methods to capture platform value. Single 
authors who had been able to find their audiences directly via social media and email lists succeeded. 
Others made more than they would ever have made using the traditional publishing.  

Nevertheless, mid-sized publishing houses were really suffering. They were unable to compete with big 
publishers in terms of marketing dollars and distribution coverage. They could not compete with 
individual writers in genuine voice or niche particularity. Their classic value, which was the possibility to 
edit, publish and distribute, was diminished when writers could have access to these services by 
themselves or with the help of platforms. Consolidation accelerated. Many disappeared entirely. This is 
not limited to books. The same restructuring was the case with journalism. There were several large 
platforms that obtained the largest attention and advertising income. Newsletters and social media 
helped individual journalists to establish direct relationship with the audience. The middle-sized 
newspapers and magazines that lacked unique geographical or subject matter niche shrank or shut 
down. 

3.3 When Everyone Got a Supercomputer in Their Pocket 
The closest analog to the modern software markets is the mobile revolution. Prior to the iPhone, in 2007, 
software development had to be done by special teams, release process was long and so was 
distribution negotiation. Distribution of software to the devices of consumers requires partnership with 
computer vendors or persuading retailers to place physical boxes. Everything was changed by the App 
Store. The independent developers now had the opportunity to create applications and access billions of 
potential customers all via one channel. The technology of development benefited. Distribution barriers 
were broken down. Millions of apps were available via iOS and Android by 2020. 

Again, value was not evenly spread but was attracted towards the margins. It has distribution rails owned 
by Apple and Google and it can be argued that the companies earn a great deal of economic rent as 
they charge commissions of 30 percent. Their categories are characterized by hegemony of mega-apps 
which include Facebook, Instagram, and WhatsApp because of the network effects and brand 
recognition. There are myriads of niche applications created to meet certain purposes and many of them 
are created by individuals or small groups. Most affected was the middle market. The businesses that 
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developed decent apps, but not excellent ones, in competitive segments found it difficult to get 
customers at a profit. They did not have the distribution capabilities of platforms, the brand loyalty of 
mega-apps or the niche benefits of niche tools. Others took a lot of venture capital, used it aggressively 
to acquire customers and they ended up failing. The successful middle-market businesses either scaled 
to mega-app, acquired, or re belonging to niches. The reorganization of the mobile apps was more rapid 
compared to the video or publishing. The trend was evident in five years. It was conclusive in a span of 
ten years. Speed is important as it will define the amount of time the companies will require to reposition 
themselves strategically. 

3.4 Recognition Exercise 
At this point, readers are supposed to stop and do some recognition exercise. Analyze your existing 
business or investment companies. What is the historical pattern that they most resemble. Do you find 
yourself in the middle of a video production company in 2008 with the potential for good production, but 
at risk due to changes in distribution. Are you a mid-sized publisher in 2012, delivering good services at a 
time when other options are growing, thus compressing margins. Do you look like a mobile application 
firm in 2015, making quality software but you cannot get customers at a profit. It is not fatalism, it is clarity. 
Those companies that identified such trends were able to reposition themselves in time. Video production 
firms that shifted to the high-end corporate production or focused on a market specializing in equipment 
that is costly survived. New value propositions were obtained by publishers who concentrated on talent 
discovery and development instead of simple manufacturing of books. App companies that had created 
defensible niches or based on platform ecosystems succeeded. There is recognition followed by 
response. The initial move of strategically repositioning is the candid evaluation of your position in 
relationship to historical trends. 

 
4. UNDERSTANDING SUPPLY-SIDE DISRUPTION 
The historical trends show a recurring pattern, albeit it can only be comprehended based on studying the 
economic mechanisms determining the production of these patterns. What is the reason that 
abundance creates bifurcation. Why is it particularly the middle that collapses. The solutions can be 
found in the supply-side economics and nature of competitive advantage. 

4.1 The Scarcity Economics of Traditional SaaS 
Software as a service was offered under the scarcity economics during a period of about fifteen years, 
between 2008 and 2023. Development of sound software demanded a lot of investment in many aspects. 
Companies required skilled engineers who were demanding huge salaries and were also rare. They 
require infrastructure to support and expand applications. They had to iterate and time to build and test 
as well as develop product-market fit. They require designers to develop working interfaces. They 
required security knowledge to secure customer data. These needs formed natural competitive 
advantages that were maintained. A firm that formed a good engineering team and developed quality 
programs was safe against competition. Their product could not be copied in days or weeks, but months 
or years. This time lag gave them an opportunity to form customer relationships, develop brand 
recognition and gain proprietary knowledge in their field. 

These economics were represented in the market structure. Top giants had reached economies of scale 
and were able to invest in product development indefinitely as well as share the costs with huge volumes 
of customers. The mid layer succeeded by specializing in verticals or processes in which they possessed 
a distinct domain and technical implementation gave them sustainable differentiation. The bottom-up 
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startups either grown to the middle or they failed. 

 

Fig -3: The Impact of Supply-Side Disruption on Competitive Advantage in SaaS  
 

The money ran into the hands of people who were capable of doing so. The building of complex software 
was one of the criteria used by investors to assess teams. Founders were putting efforts into product 
development on better features and smoother experiences. The question What shall we build. dominated 
strategic deliberations since the ability to build was the low ability. This era is ending. It is not that these 
investments are no longer significant, but rather artificial intelligence reduces the barriers enough to alter 
competitive dynamics. 

4.2 What Happens When Barriers Disappear 
Competition changes at a fundamentally different level when production is trivial. It is no longer a 
question of who has the capability of building it but rather who has the capability of reaching the 
customers. This change is not too obvious but has significant effects. Take a basic thought experiment. 
Suppose that there are two companies which develop project management software. Company A 
possesses better engineering skill and develops a technologically advanced product of beautiful 
architecture and all-around features. Company B employs AI-assisted development tools to create a 
simpler yet working product within a fraction of the time. Company A had it in twelve months and 
invested two million dollars. Company B spent a period of six weeks and a sum of fifty thousand dollars. 

In the context of scarcity economics, Company A receives the victory. Their investment is worth their 
quality in products. Customers know about the high-end experience and make their decisions. The 
premium prices by which company A sells them can be based on their superior quality. In the light of 
abundance economics, it is all about distribution. When Company B has superior access to customers via 
platform relationships, existing fan base, or better marketing, they gain users at a faster rate even when 
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their products are of low quality. They make revenue when they get users which are used to improve the 
product. Company A on the other hand spends money on getting customers who have a better product 
than Company A. 

The ugly truth is that in abundance economies it is the worse builder with the better distribution that 
frequently prevails. This is against the instincts of engineers and the training of founders. We would like to 
assume that superior products are winning. They do so, sometimes, but only in the case of equal 
distribution. Distribution is the battlefield where anybody can create software that is good enough and in 
a short time. Explosion in supply does not result in equal demand. This point is crucial. The market is not in 
an abrupt need of one thousand times more project management tools because there are one thousand 
times more project management tools available. Demand increases in a humble manner. Yet supply 
explodes. The mathematical impact is extreme compression of the margin and inflation of the customer 
acquisition cost in companies that lack the benefit of distribution. Findings the value is no longer at 
production capability, but shifts to alternative scarce resources. Those moats that were important in 
scarcity economics are inadequate in abundance economies. 

4.3 The New Scarcity Hierarchy 
In abundance economies, competitive advantage is concentrated in five main categories. Firms that 
have such advantages perform well. Organizations who are dependent on the quality of products are 
struggling. 

First, distribution channels are made supreme. This implies the current user bases that can cross-sell new 
products. It is relationships in platforms that enable customer access. It implies brand recognition that 
facilitates the discovery. It refers to algorithmic knowledge that enhances organic penetration. Salesforce 
is not winning the battle by their CRM being technically better than others, but by the fact that they 
manage relationships with thousands of enterprise customers. They would be able to distribute through 
the existing channels when launching new products. This strength is enhanced by the fact that 
substitutes are on the rise. 

Second, proprietary data networks have sustainable moats. Once the product has been enhanced with 
experience data on its usage, the competitors would find it difficult to duplicate the product even when 
they imitate the features. Take into consideration navigation applications. Waze is an innovative solution 
compared to others in part since millions of users constantly feed it with traffic information. The new 
entrant may develop similar features but without the database that can make the features come true. 
This is an advantage that builds up. 

Third, workflow ownership is defensible. Once software has become embedded in the way work is 
occurring, the switching costs rise beyond simple features comparison. The reason that Stripe owns the 
payment processing of internet companies is not due to the impossibility of their API to be replicated is 
that developers embed it in their systems. Updating Stripe is demanding to rewrite a substantial amount 
of code and test it. This friction helps in guarding position in the market where substitutes have better 
features or prices. 

Fourth, winner-take-most effects are produced by ecosystem effects. When third party developers 
construct on your platform, they establish switching costs to end users who rely on such integrations. The 
reason why Shopify merchants are reluctant to change platforms is that they have committed to 
Shopify-specific apps and customizations. Ecosystem depth is also valuable irrespective of the quality of 
core products on the platform. 
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Fifth, brand trust gets more valuable as the price of choices grows. Well-known brands decrease the 
anxiety of making choices in situations where customers have dozens or hundreds of options. This is 
enhanced by the more the software is available. Brands that are indicative of reliability and stability are 
especially appreciated by the enterprise buyers. 

An example is the Moat Migration Map which is used to determine the shift in competitive advantage in 
any category. Write down the benefits of your product. Classify each into product-based, distribution-
based, data-based, workflow-based, ecosystem-based, or brand-based. Determine the proportion of 
your defensibility that arises out of each category. When over half of it is based on the quality of its 
products, then you are highly vulnerable because the production democratizes. 

 
5. CURRENT TRENDS 
Several trends are visible that are pointing to the fact that the restructuring has already started and most 
of the players in the market are yet to notice the trend. These trends are not coherent on their own but 
can be understood as coherent when considering them in the context of abundance. 

To start with, no-code and low-code platforms are no longer in the niche tools category. Webflow and 
Bubble as well allow the use of non-technical founders to create working applications without code. 
Although these tools were in existence long ago, their potential has enhanced significantly. More to the 
point, the stigma surrounding the "no-code" applications is lessened. The acceptance of these solutions 
by enterprise buyers is growing when they are functional. 

Second, code generation is not the only AI-assisted development tool that has proliferated. GitHub 
Copilot is the most active manifestation, and dozens of competitors have come out. The tools do not 
eliminate developers completely, but they help in increasing the velocity of development significantly. An 
engineer who works with AI help can construct in weeks what it used to take several months before. This 
product increase reduces entry barriers in software types. 

Third, platform marketplaces have increased with aggressiveness. Salesforce, Shopify, Microsoft, and 
other big platforms have allocated large sums of money to their app ecosystems. They do engage in 
aggressive recruiting of developers, offer high revenue sharing, and have high-quality applications on the 
front page. Such investment is an indication that they have realized that business competitive moats are 
better produced by ecosystem depth than by product features. 

Fourth, micro-SaaS has become a known category having its own communities and resources. Founders 
specifically create small, profitable software companies which serve small niches instead of seeking 
venture size. This is contrary to the hyper-growth and giant market focus over the past decade. It implies 
founder recognition that the businesses that are viable exist at the periphery of the market structure. 

Fifth, the cost of mid-market SaaS companies to acquire customers has increased despite better 
products. Firms also spend additional funds on marketing and selling to reach the same volume of 
customers. This tendency is an indication that the evolution of products is no longer efficient to create 
growth. Distribution has been reduced to the choke point. 

Sixth, there has been increased consolidation in some verticals. Acquisitions have occurred between 
larger firms and smaller firms to gain their customer base and their market share. This buying behavior 
shows that the buyers put more importance on distribution rather than the product capabilities. 

Seventh, platform firms are now developing functionality that has been the domain of categories. Project 
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management was introduced into Teams at Microsoft. Salesforce took in several point solutions in their 
platform. Such moves were feasible as software creation became simpler enabling platforms to develop 
horizontally without commensurate engineering cost. 

Eighth, the time to attain basic functionality in new categories has reduced significantly. Twitter 
introduced Spaces within a few months when Clubhouse popularized audio social networking. As the 
need for flexible documentation tools was proved by Notion, the appearance of competition was fast. This 
rapid growth shows that there are reduced technical obstacles to category entrance. 

 

Fig -4: Emerging Trends in SaaS  
 

Ninth, the founder discourse has gone unobtrusively towards distribution and expansion strategies as 
opposed to pure product development. Discussions on virality mechanisms, platform strategies, and 
growth engineering in startup communities are discussing intensely what used to be discussed in 
technical architecture discussions. This move reflects an implicit consideration that building has become 
relatively simpler and customer acquisition has become relatively more difficult. 

All these trends point to the fact that production democratization is at an advanced stage that most 
actors do not realize. It has started to restructure, but it has not been quick to the extent that the 
companies can strategically reposition themselves should they notice the trend. 

 
6. THE EMERGING INDUSTRY STRUCTURE 
The trend of the past and the dynamics of economics are all oriented towards that future of software 
markets. This hierarchy is quite a different one when compared to the present three-tier hierarchy. 
Knowing how the new structure is emerging enables positioning of the strategies before it is fully 
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established. 

6.1 The Platform Layer 
The higher level will be a set of mega platforms, which have control systems and distribution channels. 
Such platforms do not always develop the most appropriate individual traits. They, instead, offer 
infrastructure which is relied upon by other tools and distribution channels that reach millions of users 
efficiently. 

 
Fig -5: The Emerging Industry Structure  

This is the case with Salesforce. They have a full-fledged CRM, which other competitors can theoretically 
copy. However, they succeeded due to their ability to manage relations with thousands of customers of 
enterprises and the creation of a large ecosystem of integrated applications. They can distribute through 
the existing channels in case they introduce new features or take over companies. The distribution 
advantage is overwhelming in most cases in comparison to the product quality differences. The same 
can be said about Microsoft. Their productivity package has a lot of competition that has better features 
in certain application. However, Microsoft is using established relationships in the enterprise and bundling 
to remain in the market. They do not require the most optimal video conference solution when they can 
incorporate Teams in the Office 365 subscriptions and sell as part of the existing relationships in sales. 

Another example is that of Shopify. The competition of e-commerce sites is also fierce in terms of 
features and pricing. However, Shopify manages the connections with millions of merchants and has 
developed the ecosystem of thousands of applications and themes. The reason why merchants are 
hesitant to switch is that they would be deprived of this ecosystem despite the possible alternative 
platforms having better core features. These platforms have similar features. They have huge bases of 
existing users that provide opportunities for cross-selling. They dominate key workflows which render 
substitutes expensive. They have developed ecosystems in which other parties develop complementary 
tools. They do generate enough revenue to acquire strategic gap filling companies. 

Strategic implication more platforms will be buying technology instead of creating it. It becomes easy to 
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build, hence the choice between building and buying becomes biased towards buying. Platforms have 
the capacity to buy firms that already have good products and customer base and then distribute them 
more efficiently using the current channels than the acquired company had the potential to do on its 
own. This competition improves consolidation on the upper level. Another advantage of platforms is 
network effects, which increase with the spread of software. In the face of excessive selection, customers 
will be attracted to platforms already known to them that will minimize the complexity of decisions. The 
dynamics of this flight to quality introduce winner-take-most effects that end up concentrating value in 
the hands of few platforms in each category. 

6.2 The Micro-Tool Layer 
The lowest level will be the thousands of micro-tools that will support hyper-specific workflows. These 
tools are created when a more expert knowledgeable in the domain creates software that is highly 
specific to a small set of use cases that the platforms cannot economically. Take the example of an 
orthopedic physical therapist dealing with dancers. She is faced with workflow demands which generic 
patient management systems fail to respond to adequately. In the past, she would have tolerated such a 
limitation since custom software meant the use of resources that she lacked. Using AI-based 
development tools, she will be able to create a patient tracking system that is more efficient in terms of 
dance injury assessment and rehabilitation regimes. The system has a population of possibly hundreds of 
therapists having the same specialization. Platforms cannot go directly into this market, which is too 
small. 

The same dynamics are exercised in professions. A legal secretary develops document assembly tools in 
particular areas of practice. Finance team develops reconciliation software to match their needs for 
reporting. A hobbyist creates organizational mechanisms in their niche market. All these tools do not 
require venture capital or seek to be very big. They are there because now a person with domain 
expertise can construct what he or she requires. These micro-tools work due to their survival because of 
the problems that are too specific to be addressed economically by the platform. Addressable market is 
maximized by platforms where the use case is broad. This optimization inevitably disregards the narrow 
needs. Micro-tools fill these gaps. 

Micro-tool distribution is different compared to conventional SaaS. Micro-tools are not acquired by paid 
means or purchased by an enterprise but rather propagated in small groups by word of mouth. A user 
who is satisfied with the tool will refer to fellow employees with the same issue. The tools are found in 
exclusive discussion rooms and forums. Discovery occurs via credible referrals as opposed to 
advertisement or search. The economics are working since the overheads are kept at low levels. They are 
often initially side projects. The builder continues with their main occupation and sustains a limited 
number of users. The revenues may be thousands or tens of thousands of dollars per year, which is 
enough to live but much less than the expectations of the venture. These companies will fail to realize 
exits by way of acquisition and IPOs. They merely bring long term revenues to their creators. Notably, 
micro-tools will not pose a threat to platforms. They cater to needs platforms that are mindfully 
disregarded by their very narrow focus and their small size. This complementarity enables the two levels 
to co-exist. 

6.3 The Disappearing Middle 
The weak middle is made up of businesses that lie in between platforms and micro-tools. These 
businesses sought venture capital, employed teams, and developed moderately sized markets. They had 
a product-market fit and had significant revenue. However, they are subject to pressure on both sides, 
which is going to escalate as production continues to become more democratic. 
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Definition Middle market companies do not have platform scale distribution but are designed to be used 
by more than micro-tools. They could be industry specific or horizontal workflow special purpose. The 
quality of their products and their mastery of the domain is what gives them a market position as 
opposed to distribution advantages or ecosystem impact. 

They are vulnerable to three characteristics. To start with, they are too small to be competitive with 
platforms on distribution basis. The mid-sized project management tools are deprived of a large chunk of 
their potential market when Microsoft chooses to add project management capabilities to Teams. They 
are unable to compete with Microsoft in terms of distribution coverage and bundling. The competition 
regarding the quality of products is not enough since most customers do not think of choosing a different 
platform. 

Second, they are too broad to be specific enough to compete with micro-tools. Although they are 
specialized compared to platforms, they serve wider markets than workflows that are highly specialized. A 
project management tool of creative agencies is not only competing with platforms but also with micro-
tools that are tailored specifically to creative work. Micro-tools have the specificity benefit that adds 
greater product-market fit in their small areas. 

Third, they rely on product differentiation which AI eradicates. They had features that could not be easily 
reproduced by competitors and formed the competitive moat. With the simplification of building, feature 
differentiation fails. Their best ideas are imitated by competitors in weeks. The upper hand they have in 
terms of technical performance that used to be sustainable over the years is temporary. 

The present risk of examples is specialized yet not unique SaaS tools in such categories as project 
management, customer relationship management, and analytics. These are useful tools that have 
fulfilled customer needs. But they do not have the power of distribution of platforms, the specificity of 
micro-tools, or data/ecosystem moats to act as defensive as barriers to production drop. The squeeze 
occurs initially in a slow manner. The cost of customer acquisition is increasing due to the increase in 
competition. There is sluggish growth even after good product development. Retention is good, and the 
addition of new customers is weak. There is pressure from investors to be profitable with growth 
expectations being high. The company tries more but achieves less. 

This squeeze results in acuity at a certain point. Competing features are launched on platforms that are 
good enough to work in most cases. Micro-tools come up to cater to segments more specifically. The 
process of acquiring customers is unprofitable. The company has challenging options: burn drastically 
and optimize at the profitability point at present size, seek to raise more capital to play at platform, sell to 
a strategic acquirer or close down. This is not an imaginary description. It portrays the path of tens of 
middle-market SaaS firms during the last few years. The trend will increase with the further decline in 
production barriers. 

6.4 Position Assessment Matrix 
Position Assessment Matrix: The readers are advised to fill in the Position Assessment Matrix to assess the 
situation honestly. This system assists in finding out whether you are in the weak middle or the 
sustainable sides. 

First, determine your location in distribution. Where do you lie on a scale of one to ten where one denotes 
zero distribution benefits and ten is platform-level distribution Look at size of existing user base, platform 
partnerships, brand recognition, ability to reach organically and performance of the sales force. A score 
of less than five would mean that you do not have distribution moats that are enough to cushion against 
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competition. 

Second, consider your specificity. How niche is your target market on the same scale. One score is an 
indication of wide horizontal tools that are used to serve generic workflows. A score of ten is very specific 
tools but with a niche use case with which the platforms would never be economically viable. And a 
sustainable micro-tool position could be occupied by you in case you score above seven. A three to 
seven scores you are in the middle that is vulnerable. 

Third, test your non-product moats. Enumerate competitive advantages that are not product specific. 
Add proprietary data, depth of workflow integration, ecosystem impact and switching cost. Determine 
what proportion of your defensibility is due to these factors as compared to product quality. When quality 
of the products constitutes over sixty percent of your moat, then you are very vulnerable. 

Fourth, perform the 30 days replication test. Consider a team of skilled and knowledgeable individuals 
with access to existing AI development tools. Would they be able to create some similar product within 
thirty days. Tell the truth about functional equivalence and not perfect copying. When yes is your answer, 
your technical obstacles are gone. 

Take your location on a graph on two dimensions. Specificity (broad to narrow) is reflected in the x-axis. 
There is distribution power (weak to strong) depicted on the y-axis. The platform territory is the top-left 
quadrant (strong distribution, broad market). Micro-tools are found in the bottom-right quadrant (weak 
distribution, narrow market). The central area is the vulnerable area. Firms within the vulnerable zone are 
forced to reposition towards either of the sustainable edges or they risk structural collapse as the market 
bifurcation is rapidly growing. 

 

7. WHY MOST FOUNDERS ARE ASKING THE WRONG QUESTIONS 
Prior to implementation of tactics, strategic positioning involves posing the appropriate questions. The 
current discourse in the software industry has been based on questions that are optimized on scarcity 
economics. These are misleading or irrelevant questions in the case of democratization in production. 

7.1 The Old Question vs. The New Question 
The question that predominates founders ask is what I should build. The assumption that is made in this 
question is that success depends on product selection. Identify the correct problem, develop the correct 
solution and customers will follow suit. This is the assumption that was true during the scarcity economics 
when capability building was uncommon. The sustainable advantage was sustainable companies which 
could perform technically. 

This question is inadequate in the condition of abundance economics. There can be dozens or hundreds 
of teams that can create similar solutions to any problem. The choice of products is not the sole 
determinant of results. The key question becomes Where am I going to get my users when anybody can 
create this. Such a change is mild but has radical strategic implications. A builder who poses the 
question, what should I build, is concerned with the discovery of problems, technical architecture, and 
feature prioritization. These are important activities that are not enough. A founder who poses the 
question of where the users will come will consider distribution channels, chances of partnership, platform 
choice and acquisition plans and put anything before construction. 

The new question provokes awkward encounters with the unknown. The engineers can make decisions 
and not mistake the customer acquisition to the same degree as they can make decisions about what 
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they make. Such imbalance renders the novel question psychologically challenging. By their very nature, 
founders are drawn to things that they can quantify and manage. Construction can give definite progress 
indicators. Distribution is always a shaggy underdog until you have gotten customers. However, this 
uneasiness is an indicator of significance. Activities that are easily controllable are usually those activity 
that are not important. It is the challenging, unpredictable nature of the task of creating distribution 
channels that makes success in abundance markets more about product quality than quality. 

 
Fig -6: Founders: Are you Asking the Wrong Questions  

Change of mindset: change product-first thinking to distribution-first thinking. This does not imply that it 
should ignore the quality of products. It is acknowledging that the quality of products is now a 
precondition and not a sufficient one to be successful. It is distribution that decides the success of the 
numerous products that meet the quality requirements. 

7.2 The Code Abundance Paradox 
Another weird trap comes in because it is easy to build. Founders react to faster development rate by 
adding more features at a faster rate. Such reaction appears to be rational yet ineffective. The trap is 
expressed in the following way. The tools with the help of AI enabled a team to create a month ago what 
took three months to be created three months ago. The founder decides that they ought to develop three 
times the number of features within the same time. They increase the product roadmap, functionality, 
and complexity. This product becomes more holistic, and it does not get customers at a quicker rate. 

The truth does not matter how many features it has as long as discovery and acquisition is difficult. The 
customers do not get a chance to decide on your product because they do not see it. Other features are 
not solutions to distribution. They could increase conversion rates slightly when the customers get into 
your site, but they do not increase the number of customers getting onto your site. Take an example of 
two fictitious companies. The total amount of time that company A had taken to develop a detailed 
project management tool was six months. These were Gantt charts, resources, time tracking, budget 
management, and vast integrations. The product is impressive. They took off in a highly confident manner 
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and started acquiring customers. In three months, they received eighty customers. Even with the constant 
addition of features, growth was sluggish. 

Company B realized a similar market opportunity. Three weeks later they put together a bare minimal 
project management app with the help of AI-assisted creation and no-code. There were minimal 
features of managing tasks and simple collaboration in the product. The following six months were spent 
establishing distribution alliances. They were fully incorporated into Slack and Microsoft Teams. They 
produced content that would be presented in a manner that their target customers found new tools. They 
developed partnerships with three industry influencers who promoted the product to their followers. They 
had already obtained twelve thousand customers three months after the launch. 

Company B constructed a substandard product yet had the best results as they aimed at distribution 
and not the features. This is a rebellion of intuitions that were formed in the field of scarcity economics. 
We would like to think that superior products triumph. They do sometimes, but in cases where distribution 
is equal. The unpleasant fact in abundance economies, the lower quality builder with superior distribution 
does more frequently prevail than the superior quality builder with inferior distribution. This philosophy 
appears cynical, but this is how the market works. Quality does not disappear, but in the first place, it is a 
qualifying factor, but it is not a decisive factor. Distribution then decides winners once products get to 
quality levels. 

Founders are not to be tempted to continue building when they are expected to be given out. This 
resistance is psychologically hard since construction will give immediate gratification whereas 
distribution will give delayed and uncertain outcomes. But market selection systems have altered. Adapt 
or fail. 

7.3 Rethinking Competitive Advantage 
The AI and democratized development tools are destroying traditional competitive advantages in a 
systematic manner. Founders should be able to identify the moats that are going away and those that 
they can defend. Sustainable moats are no longer offered by technical complexity. Complexity posed 
problems when engineers needed months to develop complex algorithms or system architecture. 
Complex systems could not be easily imitated by competitors. AI can now write elaborate code in a short 
time. What previously had to be carried out with arcane knowledge may be done by competent 
generalists equipped with suitable tools. 

The complete features offer decreasing protection. Slowly constructed buildings had benefits with feature 
sets built extensively. The customers selected products that had more functionality to eliminate the 
management of several tools. With the accelerated building, competition catches up with features at a 
fast rate. Categorical feature parity is no longer extraordinary. Design of user interface is moving towards 
the best practices. Professional interfaces are now available to anyone through design systems, 
component libraries and AI-assisted design tools. Though exceptional design is of great value, there is a 
narrow-down between good design and great design. Adequate interface quality is attained in most of 
the products. The new moats that are significant vary at a basic level. Sustainable advantages are 
formed by proprietary data that enhances the performance of the products. When your product gains 
value through usage data, the more data collected, the more it will be able to use it, and there will be no 
way to duplicate it even when a competitor copies the feature. They do not have the data basis. 

Defensibility is provided through the level of integration with existing workflows. Where software becomes 
deeply embedded into the mode of occurrence of work, the switching costs become larger than feature 
comparison. To change, customers must reengineer the processes, which causes friction that defends 
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the market position. User-to-user network effects are winner-takes-all. First movers have compounding 
advantages when products start growing in value with increased usage by more people. Competitors 
find it difficult to achieve critical mass to get network effects. Ecosystem and community involvement 
creates switching costs. Users are not willing to forego their investments when they are involved in 
creating content, learning, or developing extensions, and when they are ready to do so, they will find it 
hard to switch products. 

In noise markets brand recognition becomes more crucial. Familiar brands lower the decision anxiety 
when customers are confronted with too many choices. This benefit reinforces with an increase in 
alternatives. The Practical Exercise to be done complete the 30-Day Replication Test without cheating. 
Suppose that you have a well-trained team that has access to modern AI tools and no-code software. 
was it possible to develop a functionally similar product within thirty days. Do not think about complete 
replication or covering all the cases. Pay attention to essential value proposition and key characteristics. 
In case the answer is yes then your technical barriers have been removed. Unless you have competitive 
edge that is not based on products, you will not be competitive when competition increases. This test 
gives you a clear picture of whether you should create alternative moats urgently or you can go on with 
the development of the products. Most founders believe their technical moats are bigger than their 
distribution disadvantages are. This prejudice is a weak point. It is better to be frank now and be 
repositioned than continue to live in a state of comfortable illusion until reality in the marketplace dictates 
otherwise. 

 
8. THE RESILIENCE OF SPECIALIZED EXPERTISE WHY THE MIDDLE WON'T DISAPPEAR ENTIRELY 
8.1 Understanding Persistent Complexity 
Although the main thesis of the article concerning the market bifurcation has its grounds, the total 
extinction of the middle market is an overreaction. Experience and present-day market trends imply that 
a more subtle result may be that specialized mid-market companies still have a lot of advantages in 
certain situations. 

8.2 Enterprise Complexity Remains Formidable 
The software development that addresses enterprise needs has its challenges that AI-assisted 
development fails to address. Organizational knowledge, rather than code generation, is needed to 
obtain security certifications, such as SOC 2, ISO 27001, and industry-specific compliance models. Those 
companies that successfully manage to negotiate these requirements develop moats which go way 
beyond product specifications. Take the example of healthcare software. The implementation of HIPAA 
standards does not only need technical measures but organizational procedures, audit trails, and laws. 
There is a compliance infrastructure that an excellent AI assistant can hardly assist a micro-tool builder in 
replicating for years, even with the assistance of AI. Regulated industry enterprise buyers will still pay high 
bids to vendors with strong compliance capability. 

8.3 Integration Expertise Creates Defensible Value 
The article is right in recognizing workflow ownership as useful but underestimates the extent to which 
deep integration is a challenging endeavor. Linking software to enterprise systems such as SAP or Oracle 
or legacy database entails knowledge of data models, business process, and business environments 
which differ dramatically across implementations. Platforms find it hard to imitate the advantages mid-
market companies build by becoming true experts in certain enterprise ecosystems. Platforms are the 
best in the case of breadth and generalization of use case. Deep integration experts specialize in contexts, 
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and they are able to provide value which cannot be provided by generic platform tools. 

 
Fig -7: The Resilience of Specialized Expertise 

 
8.4 Domain Knowledge as Sustainable Moat 
Horizontal SaaS businesses such as construction, legal services, or manufacturing have domain 
knowledge that requires years to build. This knowledge is displayed not only in features, but also in 
workflows, terminologies, reporting needs, and industry best practices that are hidden all over the 
product. AI can produce code, although it lacks the experience that years of experience give in knowing 
how construction project managers in fact work, as well as what legal documents review processes 
demand. The firms that merge thorough domain knowledge with an effective technical implementation 
will still stand to gain even as the construction becomes simpler. 

8.5 The Quality Gradient Matters More Than Acknowledged 
According to the article, quality differentiation is less detectable when there is plenty of it, but with 
enterprise buyers quality differentiation is frequently acutely perceived. Scalability, stress-resilience, data 
correctness, and support- responsiveness generate quantifiable value differences upon which the 
customers will pay to get. A project management tool developed in six weeks could be fine in small 
teams but not in dealing with complex project that involves thousands of tasks and having numerous 
dependencies. The presence of these failures to enterprise customers will make them turn to superior 
quality options irrespective of the benefits of distribution. 

8.6 Regional and Market-Specific Dynamics 
The trend of platform dominance in different regions and markets differs considerably. Local platforms in 
several countries cater to local demands which the global platforms are incapable of due to language, 
regulatory or cultural constraints. The global platforms do not present direct competition with mid-
market companies that are in such markets. On the same note, some industries are challenging 
themselves to consolidate platforms on based on their specialized demands or regulation. Platforms do 



      Partners Universal Multidisciplinary Research Journal (PUMRJ) 

                       Volume: 03 Issue: 02 | February - March 2026 | ISSN: 3107-5789 | www.pumrj.com 

 

© 2026, PUMRJ | PU Publications | DOI:10.5281/zenodo.19126537                                                                    Page | 69 
 

not efficiently get vendors that are typically needed to have certifications, relationships or capabilities, 
that are required by medical devices, defense contractors or financial institutions. 

8.7 The Service-Product Hybrid Model 
There are numerous mid-market software companies that have managed to bundle product and service 
offerings in a manner that they can defend. The implementation services, customization capabilities and 
the continuing consultations generate the relationships to be above pure product competition. The 
switching costs are very high when the customers invest heavily in implementation and customization. 
New entrants, platforms or micro-tools, are not just required to be equal to their products but also 
recreate service relationships and knowledge acquired by the organization. 

8.8 Evidence of Mid-Market Resilience 
Recent market statistics indicate that there are many middle market software companies that are 
holding their own despite the stiffening rivalry: 

• Healthcare and construction and legal services vertical SaaS companies remain profitable to 
grow. 

• Tools that are used by certain communities of programmers maintain the following. 

• Analytics solutions with industry specificity have high prices even when they have general-
purpose counterparts. 

By integrating multiple features that have a defensive nature, these companies achieve success they 
know their domain, have strong ties with consumers, are capable of compliance, integrate on a deep 
level, and are of premium quality that can be priced similarly. 

8.9 Strategic Positioning for Sustainable Middle Ground 
Ambitions to build a sustainable position in the market by various means other than product features can 
help mid-market companies to sustain a defensible position: 

1. Depth of Specialization: Serve narrow markets with exceptionalism as opposed to the broad 
markets in a moderate fashion. Deep specialization establishes expertise moats which are not 
easily replicated by generalists. 

2. Compliance Leadership: It is the role of becoming the vendor of the easiest compliance in 
regulated industries. This needs the ability of the organization, not only technical characteristics. 

3. Integration Excellence: Build genuine deep integrations with much-needed enterprise systems in 
your target market. Connection Superficial API is superficial and can be replicated without much 
contextual understanding of system interaction. 

4. Relationship Investment: Establish consultative relationships in which you learn the business of 
the customers and give them strategic advice, rather than software. 

5. Quality Differentiation: Quality differences can be detected and regarded when they count. It 
should invest in reliability, performance, and user experience to the point of being premium priced. 

Both platform consolidation and micro-tool proliferation above and below respectively are a real threat 
to the middle market. Nevertheless, total extinction is a far-off event that may not occur in a well-formed 
manner. Firms with a mixture of expertise that has specialized and extensive integration capacity, 
compliance infrastructure, and quality differentiation will be defensible. The trick is to identify which 
benefits are sustainable and invest in them instead of spending time competing on the dimensions 
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where abundance eradicates differentiation. 

 
9. CONCLUSION 
The software business is under a structural change that is yet to be realized by most of the players. As 
much as there is a focus on the ability of artificial intelligence to speed up the development process, the 
most important question is the implications of the market when it becomes easy to develop software. 
Photography, publishing, and mobile application historical trends show patterns being consistent. The 
collapse of the production barriers is accompanied by the reorganizing of industries in the forms of 
bifurcated markets in which a small number of large platforms take control of distribution and thousands 
of niche tools exist in multiplicity. Middle market is contracted or eliminated altogether. 

It is not by speculation that this restructuring will take place. Economic forces that drive such results are 
all known. In the event of supply bursting without an equivalent demand, value shifts off production 
capacity to limited resources such as distribution channels, proprietary data, workflow ownership and 
ecosystem effects. The companies at the right place will enjoy unmatched value. The firms that are in the 
wrong position are structurally vulnerable no matter the quality of products sold. Strategic repositioning 
has a window which will not be open forever. The restructuring has already started to take place, as 
indicated earlier. The increase in the costs of customer acquisition is despite product improvement. 
Platform companies build their ecosystem aggressively. Micro-tools which are used in special 
communities spread. Consolidation accelerates. The trends do not seem to be connected in isolation, but 
rather there seems to be coherence in these trends through the abundance framework. 

Founders need to change their product-first thinking approach to distribution-first thinking. This transition 
in mental model is a psychologically challenging move since engineers are inclined to pay attention to 
the activities that are controllable such as construction as opposed to activities that are unpredictable 
such as acquiring customers. But there are new market selection mechanisms. The question of what to 
build turns to a second priority compared to where the users will be when everybody can build this. 

Strategic reactions are based on present status. Home Builders Seeking to embark on new, independent 
building should either adopt other platform ecosystems to build distribution, radically specific niches too 
narrow that platforms can cover, or architect data moats. Middle market founders need to think of 
vertical integration into platforms, horizontal integration into workflow infrastructure, radical repositioning 
into services, or community capture strategies. Founders running platforms need to speed up the building 
of ecosystems and realize that they do not compete on features of products but instead on the nature of 
the ecosystem. 

The infrastructure opportunity is one to be mentioned. With the spread of software, infrastructure that 
shapes this proliferation becomes useful. Tools bringing together the fragmented applications, discovery 
mechanisms to assist navigating an overwhelming choice, and compliance layers to operate across 
unlimited tools will have a great value. When everyone is selling a shovel is also profitable. Various 
stakeholders have different challenges. Shareholders need to be more diligent to focus on distribution 
strategy and non-product moats rather than team building capacity. Integration, orchestration, and 
ecosystem thinking should be practiced by engineers instead of technical depth. Enterprise purchasers 
will traverse exploding tooling sets and ought to choose profound platform coordination as opposed to 
individual splendour. 

The dates are of paramount importance. What decades of publishing and photography had 
accomplished in a decade or more could have been achieved in software. When companies identify the 
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trend and reposition themselves today, they will survive. When structural shifts change, companies that 
maximize the current strategies and disregard the changes will ask themselves what has transpired. The 
reorganization will not declare itself by spectacular events. It comes in bits and bits giving out symbols 
that seem insignificant at an individual level, but decisive when combined. Do not underestimate the 
assessment exercises. Complete Position Assessment Matrix With sincerity. Perform 30-Day Replication 
Test without bias. Find your Abundance Resilience Score. Mapping your channels of distribution. Such 
actions give an insight into vulnerability and opportunity. Then make tough choices based on what you 
know. The change model is simple. Assess position honestly. Sticky audits other than product quality. 
Select strategic alignment to sustainable advantages. Be clear on what makes abundance markets 
defensible. Mechanical acceleration indicators. This framework succeeds as it is based on reality of the 
economy and not idealism. 

This cycle is provoked by techno-democratization. We rejoice in greater availability and ability. We 
construct ever expanding solutions. Then we are seeing industries re-organize on new power laws. The 
disparity in this case is speed. Positioning has a window that is measured in the number of years as 
opposed to decades. Those founders who are aware of this will not strive to avoid it. They will position 
themselves in areas of the market that will pick strength in case software becomes in abundance. They 
will construct the future world instead of the dying one. The discussion regarding AI and software 
development lacks the essential point. It is not about making things faster. This is regarding the realization 
of what occurs when everyone can build. The solution, which has been proved by historical experience 
and economic research, is that the industry reorganizes. The middle collapses. Value migrates to edges. 
Platforms win enormously. Niche tools proliferate. Firms that are in the middle between these poles are 
crushed. 

Code is becoming a commodity. All the rest is made worth more. Such an understanding must inform a 
strategic thought process instead of any debate about AI functions or developmental technologies. It is 
not whether AI will come to write infallible code. The issue arises as to what becomes of the market 
structure when it becomes trivial to write good enough code. The answer to that question is evident 
according to the past. The imperative of action is instantaneous. This restructuring does not take place 5 
years down the line. It is present, slow enough that it need not disturb most people but fast enough that 
window positioning will be shut down. Companies which understand the trends and reposition 
appropriately will live and flourish. The companies who carry on optimizing the products without care of 
distribution and structural position will not succeed in their efforts even with excellent execution. 

Infinite software will produce finite winners. Founders who realize this will be constructed in a different 
way. They will focus more on distribution rather than features. They will develop moats on top of product 
quality. They will be stationed at sustainable edges and not the weak middles. They will reason as 
ecosystem designers and not product developers. They will question the way users are and what will be 
featured to be built instead. The restructuring has begun. The pattern is clear. The window is open. The 
question now remains whether individual companies are observant enough to realize that it is too late. It 
is an article that will give the structures, evaluations and plans that will bring recognition and response. 
Use them. The abundance economy rewards various skills compared with scarcity economy. Change or 
be another victim of reorganization. 
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